This research attempts to present a picture of the structure and design of virtual social networking sites such as Facenama, Cloob, Facebook, and Google+. The aim of this research is to study what are the differences between Iranian and non-Iranian social networks structures mainly used by Iranian users. Content analysis method has been used in the present research.
1. The society moves from the hierarchical structure towards the network and multi-group structure.
2. Social capital (Bourdieu,1984) is hidden in social networks.
3. Comprehending the patterns is important in making analytical methods and recognizing the network.
4. Structured relations help to explain macro social systems.
Social structures can affect interpersonal relationships.
6. The world is composed of networks not groups (Babaei, 2011) . Facebook. The number of uploaded photos on the page and the content of photos have been analyzed, and the researchers have found that the number of uploaded photo differ significantly by gender. The participants in the research were male and female student aged 18-23. The content and amount of Facebook profile photographs also did not significantly vary by gender.
Objectives and Questions
The main objective of this research is to identify the structure and design of Iranian and non- 
Research Method
In this research, content analysis method is used. The analysis unit is profile page. Table ( 2) shows the highest rate of real photos belonged to personal photos and the lowest rate belonged to the photos of friends in both Iranian and non-Iranian social networks. Table ( 3) indicates that the highest rate of shared content format for both Iranian and foreign social networks was the format of (text + image) and the lowest rate of content production format for both Iranian and non-Iranian social networks was the format of (text + audio) which the lowest rate among all was related to Iranian social networks. Table ( Table ( 5) shows that the maximum ratio of number of the comments in both Iranian and nonIranian social networks was more than 10 comments and the highest number of comments belonged to foreign social networks. The minimum ratio of comments in Iranian and non-Iranian social networks was zero which belonged to non-Iranian social networks.
Discussion
The images used in Iranian and non-Iranian social networking profiles in terms of the rate of application are real photos, cartoons, caricature , andcombined photos (respectively). The highest rate of real photo belongs to personal photos used in non-Iranian social networks which indicate that Iranian users in non-Iranian social networks prefer to display their own photos more than others' photos.
The results of the research show that the majority of users use designing format for their personal page and try to choose formats which are more attractive. Most users use the format which is offered by the network itself for designing their own page and fewer users use new formats themselves. In non-Iranian social networks also the format of network is often used.
The contents' form in profile pages is mainly as (text + picture). Most users use contents which are easily accessible and do not need much time to upload. One of the things which are always used for justification and more attractiveness is the application of colors. Colors reflect the individual's personality on one hand, and attract the users more, on the other hand. In Iranian and non-Iranian social networks warm, cool, warm and cool, black and white colors have been used.
The highest ratio of colors belongs to the use of both warm and cool colors (together) which is seen in non-Iranian social networks. It should be noted that some attractions are used to make colors more attractive and in this researchit has been seen that emotional attractions were mainly used. One of the social networking features provided for the users is putting comments about the contents. In this research the volume of comments was relatively high and there were more than -2015 It seems that the space which is provided for the users by social networks is an open and free space. This space is displayed in the symbolic signs which somewhat refer to the group or organization that an individual belongs to. According to the results most users have not used symbolic signs. In other words, they didn't belong to a special group or organization and fewer users have used such signs in their profiles. As mentioned earlier and according to the theory of networking society and network theory, structure in social networks is an important feature. This feature refers to what is noticed by the user at the first glance which is seen in photos, formats, colors, content production form, and comments. Social networking structures are different from each other, but they all provide a series of facilities for their users, so that the users can display according to their own interests. In general, structure is the framework of a network and each user can make it more attractive and attract more users to his/her own profile. Users in Iranian social networks have somewhat observed Iranian culture in their structure and design and have tried to use structures that match local and national culture. Moreover, the users in non-Iranian social networks have been relatively more active than the users in Iranian social networks and have tried to make the structure and design of their profiles more attractive.
This broad, yet deep study also shows that Iranians, particularly young ones (67.2 % of the profile pages belonged to under 30 years olds), have an interestingly similar behavior in both domestic and western based virtual spaces. This valuable fact shows that modern information technology has deterritorized modern nation-state borders in the era of Globalization. To put it more plainly, modern virtual spaces are the most significant manifestations of globalization forces, bypassing state surveillance. In fact, challenging dominant codes is at the center of virtual spaces.
These virtual spaces imply a network of affiliations in a society of a pariah state. Such socially submerged networks form the foundation of the collective identity, in the sense that they make identification and recognition possible, as well as calculation and prediction ofthe effects of actions (Reisinezhad, 2014) . From this perspective, Iranian virtual spaces serve as "articulating spaces" that homogenizes and integrates dominant global culture in marginal realms, here the Iranian society. In other words, these networks, structuring relations, are not only confined to more palpable realms, but also include the intersection of the practice of everyday life, collective action, and politics (Reisinezhad, 2014) .They are embedded in quotidian relationships and thus more impervious to state control (Scott 1990 , Zuo 1995 , Zhao 1998 , Loveman 1998 .It islife within groups that transforms the culture of the young.In short, informal networks construct "free spaces" in which ordinary people build and expand theirmutual ties .
The integration of domestic virtual spaces in Iran and their similarity with famous virtual spaces stressesthe significance of informal aspect of social networks and their effectiveness, particularly in less open polities where visibility is dangerous and in high-risk milieu where the informal social ties provide bonds of trust and solidarity beyond the regimesurveillance (Reisinezhad, 2014) .Tightly knit networks nurture collective identities and solidarity; provide informal organization and contacts, and supply information otherwise unavailable to individuals (Pfaff, 1996) .
For future studies the cultural role of these networks should be underscored. Social networks are spaces for themeaning production. The ultimate outcome of such acovertly cultural process is the quotidian production of alternative meaning which nourishes the Iranian young.
